ExhibitCiry

ANNIVERSARY EDITION
 / ‘ =

REPORTING FOR AND ABOUT THE PEOPLE AND
BUSINESSES OF THE TRADESHOW,
EXHIBITION AND CONVENTION INDUSTRY
FOR A QUARTER CENTURY.

1994-2019




CIATIONS

BEHIND THE ACRONYMS...

}asae

100 YEARS OF ASSQCIATION LEADERSHIP

ASAE - American Society

of Association Executives

ASAE is 2 membership organization of
more than 46,000 association cxecutives
and industry partners representing 7,400
organizations. Individual and organization
memberships are available. For more info,
Visit WwWW.AsACCCniCTLOTy
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EXCELLENCE IN
CONVENTION CENTRE
MANAGEMENT

AIPC - International Associa-
tion of Convention Centres

ATPC represents a global network of more
than 190 leading centres in 64 countries
with the active involvement of more than
1,000 management-level professionals
worldwide. It is committed to encouraging
and recognizing excellence in convention
centre managernent, based on the diverse
experience and expertise of its international
representation, and maintains a varicty of
educational, research, networking and stan-
dards programs to achieve this. AIPC also
celebrates and promotes the essential role of
the international meetings industry in sup-
porting cconomic, academic and professional
development and enhancing global relations
amongst highly diverse business and cultural

interests. For more info, visit www.aipe.ong
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e Women
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AWE - Association for
Waoman in Events

AWE, the Association of Women in
Events, was founded in 2015 by Carrie Ab-
crnathy, CMP, CEM, CSEP, Tamcla Blalock,
MBA, CAE, CMP, DES, Mas Tadesse, Mary
Higham, CEM and Kiki J. Foo. Its mission
is dedicated to the professional advancernent
of wornen in all facets of the events industry.
AWES membership benefits inchede access
to in~person events from Frankfurt, Germany,
to Washington, [0.C., USA, o Wellington,
Mew Zealand, and members-only webinars,
as well 25 an immediate coaching program,
the membership directory, a Facebook group
built with intentional discussion and con-
nection, discounted rates from their sponsors
and more than 40 volunteer and committee
opportunitics. Individual, faoulty, stedent and
lifetime memberships are available. For more
infi, VisTt www womeninevents.org

Canter for Exhibition Industry Research

CEIR - Center for Exhibition
Industry Research

Founded in 1978 as the Trade Show
Bureau, the Center for Exhibition Industry
Research provides industry-leading, objective
rezearch on the exhibitions and events indus-
try. Its mission is creating awareness and the
value of exhibitions and other face-to-face
marketing events. ‘CEIRz company page
provides timely updates on new research and
reports in the following categories: At-
tendee/Visitor Reports, Exhibitor Reports,
Performance Metrics/Economic Impact
Reports, Trend Reports and Industry In-
sights Reports. The center is headguartened
in Drallas, Texas. CEIR Chairperson of the
Board Carric Ferenac is president of CNTV.

For more info, visit www.ceir.org
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CEMA

CORPORATE EVENT
MARKETING ASSOCIATION

CEMA - Corporate Event
Marketing Association

CEMA advances strategic event mar-
keting and marketing communications
for senior-level event marketers and
industry professionals. As members of
the Events Industry Council, their cor-
porate membership continues to diver-
sify. The focus on best practice sharing,
knowledge sharing and building relation-
ships, connections and lifelong industry
friendships. CEMA members engage
in educational and networking oppor-
tunitics offered each month around the
country. CEMA Study Tours are their
most popular professional development
opportunity, providing behind-the-scene
knowledge sharing about industry evenis.
For more info, visit www.cemaonline_com

EACA

Exfivtor Appansss Cortractor SAsstoaton

EACA - Exhibit Appointed
Contractor Association

EACA represents and supports the in-
terests of EACs and all other organiza-
tions that provide exhibit services. The
association is currently comprised of
more than 200 member companies
representing more than 12,500 full-time
tradeshow professionals, and more than
50,000 part-time tradeshow workers.
The EACA Board is comprised of 12
EAC D¥irectors, Executive Director Jim
Wurm and Ex-Officie Director Don
Svehla. It works openly with all oth-
er tradeshow industry stakehelders to
affect positive change including HCEA,
CEMA, EDPA, IAEE, SIS0, ESCA,
and IAVM and our union brethren. For
more info, ¥isit www.eaca.com
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EDPA - Experiential Design

and Producers Association

Founded in 1954, The Experiential
Designers and Producers Azsociation
(EDDPA) is recopnized internationally and
serves thousands of professional members
representing more than 300 corporations
across 18 countries. EDPA’s mission is
committed to driving growth within the
experiential, exhibit and event industry
through Advocacy, Networking, Edu-
cation and Good Works. The EDPA is
the network for leaders in the customer
experience industry. [ts members combine
marketing, design and production leader-
ship to help organizations create effective
face-to face customer experiences c envi-
ronments for tradeshows, events, corporate
environments, museums, retailers, edu-
cation and entertainment. For more info,
visit www.edpa.com

events
industry
council

EIC - Events industry Council
Founded in 1949 as the Convention
Liaison Committee, it has rebranded
over the years as Convention Liaison
Council, Convention Industry Coun-
cil and, in 2017, as the Event Industry
Council to fit its growing role as a global
umbrella organization for all mem-
bers and related segments. The Events
Industry Council advances the events
industry and the professionals who lead
the business of meetings. It supports the
Certified Mecting Professional (CMF)
credential. For more info, visit www.
eventscouncil.org

CS5A-LV - Convention Services
Association of Las Vegas

CSA-LV is a non-profit, member-based
networking organization that serves the
convention, tradeshow and tourism indus-
tries in Las Vegas_ The organization hosts
monthly lunch 8¢ happy hour networking
mectups, industry-specific updates and
speaking engagements. C5A-LV members
represent small business owners, hotels,
restaurantewrs, professional organizations
and craft services. For more info, visit
www.conventionservicesassociationlv.com

ESCA

EXHIBITION SERVICES

& Contractors Association

ESCA - Exhibition Service

Contractors Association
Founded in 1970 ESCA has provided

a voice for service contractors and their

partners in the exhibition industry. ESCA

has more than 160 member companies

througheut the 1.5, Canada and Mexico

and promotes the entertainment industry
with IAEE, TSEA and CEIR. For more

info, visit www.cscaong
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ESPA - Event Service
Professionals Association
Founded in 1988 as ACOM, the Associ-
ation for Convention Operations Manage-
ment, the association has grown to nearly
5320 event service professionals from across

Covering the Indusiry for 25 Years

North America. In 2012, the association
changed its name to the Event Service
Professionals Association. Members are in

service robes at CVBs, convention centers
and hotels, and their programming includes
an annual webinar series, conferencing,
scholarships and mentor program. For
maore info, visit wew.espaonline_org

ESSA - Event Supplier & Service
Association [UK)

Coming from a merger of BECA and
AEC in 2007, ES5A is a trade body
representing the suppliers of goods and
services to the events industry, with a focus
on health and safety, education, business
development and shared best practice by
providing annual independently audited
accreditation. For more info, visit infoé
eszauk.com

&HCEA

Heafthcare Comvertion & Exhibiters Assedation

HCEA - Healthcare
Exhibitor Association

Founded in 1930, HCEA is 2 non-prof-
it organization that works with all conven-
tions, meetings and exhibitions of the
healthcare industry with effective, quality
conventions and exhibitions. Its member
services include an online member dinec-
tory, directory of meetings, industry expert
events and webinars, and a presence on
Facebook, LinkedIn and Twitter. Mem-
bership levels include associate, corporate
and industry partner. For more info, visit
www.hoeaorg
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tor tha Attracticns industry

IAAPA - International
Association of Amusement Parks
Founded over 100 years ago, the orga-

nization represents attractions throughout
the world. Hosting global events, confer-
ences and webinars as tools and resources
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for members to share ideas and practices.
Membership options include small and
large attractions, manufacturer/supplier/
consultant, individual and student. For
more info, visit www.izapa.ong

2TAEE

Exhibitions and Evenis Mean Business
IAEE - International Association
Exhibitions & Events

Founded in 1928 as the National As-
sociation of Expesition Managers, IAEE
represents those directly involved in the
planning, management and production of
exhibitions and buyer-seller events and
those who provide products and services
to the industry. Their membership pack-
ages include Individual, Industry, Events
Facility, Student, Faculty, Educational
Institution and more. For more info, visit
WWW._liee com

WY INTERNATIONAL
ASSOCIATION OF
VLU VENUE MANAGERS

IAVM - International Associa-
tion of Venue Managers

Founded, a2z Auditorium Managers
in Cleveland in 1924, its purpose is to
discuss issues facing the auditorium man-
agement industry. Members now include
managers and senior executives from audi-
torium, arenas, convention centers, exhibit
halls, stadiums, performing arts centers,
university complexes and amphitheaters
worldwide. The TAVM is a source for all
public assembly research, information,
services and life-safety issues. For more
info, visit www.iavm.org

(ELP-

IELA - International
Logistics Association

Founded in 1985 by Hans R. Brauch-
Ii, Peter Kuoni, Klaus Rauch, Steve Barry,

Ernest Diroessacrt and Philip Powell, IELA
is a world-wide network of contractors who
provide movernent of material to and from

an exhibition site, a5 well as for contractors
providing customs clearance, lifting, handling,
trucking and storage services on-site. They
provide industry standards and a database

of membership, global import and customs
regulations, and floorplans of venues across
the world. For more infio, visit www.ieloong

Intemational Festivals & Evants Association
IFEA World

IFEA - International Festivals &
Event Association

IFEA establishes an industry code of
professional conduct and ethics, educational
webinars, the Event Management School
and CFEE certification for the profession-
als, volunteers and sponsors who create, run
and support individual festivals and events.
For more info, visit www.ifea com

IFES - Internatmna{ Federation
of Exhibition Services

IFES provides support and promotion
of commercial and professional interests
of its international members. It provides
reports with information about the country
you plan to exhibit in_ The organization
also has an exclusive international law firm
for IFES members that offers consultancy
on employment, tax and competition law.
It provides the IFES Certified Expert and
IFES Global Exchange programs. For
more info, visit www.ifesnet.com
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INTERNATIONAL

LIVE EVENTS ASSOCIATION

ILEA - International Live
Events Association

Founded as the International Special
Events Society in 1987, ILEA provides a
network of creative event professionals pro-
moting professionalism, education, webi-
mars, spezker database, CSEP certification
and the industry’s Esprit Awards. For more
info, visit www.ileahub.com

I' mex
GROUP

IMEX - Incentive Travel, Meet-
ings, Events Industry.

IMEX's mission is to educate, innovate
and create a network for mectings industry
professionals throughout the world. It holds
two of the largest meetings industry trade-
shows in the world, IMEX in Frankfurt and
IMEX America in Las Vegas. For more info,
visit www.imex-frankfurt.com, waw irmex-
america com and www.imexexhibitions com

JOINT MEETINGS
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JIMC - Joint Industry
Meeting Council

JMIC was established in 1978 as a
link for international meetings industry
associations and meets twice a year to
collectively review industry conditions and
strategies. In 2003, JMIC developed the
Profile and Power Program, an industry
advecacy program for the overall image
of the industry and the economic and
professional impacts it delivers. For more
info, visit www.themeetingsindustry.org

MPI - Meeting
Professionals International
Founded in 1972, MP1 is the largest
meeting and event industry association
worldwide and provides innovative and
educational networking opportunitics/busi-
ness exchanges to promote the meetings
industry. MPI has a global community of
0,000 meeting and event professionals
including its Plan Your Meetings audience.
It has maore than 70 chapters and clubs in
75 countries and holds the World Educa-
tion Congress (WEC), European Meetings
and Events Conference (EMEC) and the
GMID live 12-hour broadcast. For more
info, visit www.mpi.org

MNATIOMNAL ASSOCIATION
FOR MUSEUM EXHIBITION

MNAME - National Association

for Museumn Exposition
Established in 1981, NAME is an
organization for museumn exhibition within
the framework of the American Alliance of
Museuns (AAM). It provides a network
to promote cxcellence in the creation of
musewm exhibitions and organize work-
shops and scminars on design and other
aspects of museum exhibition. For 31
years MAME has given the Excellence
in Exhibition Awards for achievement
in exhibition from all types of museums,
zo0s, aquariums, botanical gardens and
non-commercial institutions. For more
info, visit www.name-aam.org
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pcma

,

PCMA - Professional Conven-
tion Management Association

Formally incorporated in 1938, Chica-
go-based PCMAs 7,000 membership has
17 chapters and activities for an audience
of 50,000 worldwide. Its brands include
the PCMA Foundation, Convene mag-
azine, the Digital Experience Institute
which supports the DES certification,
the Visionary Awards, PCMA EduCon
and wvarious webinars. Its vision is to drive
global and economic transformation
through business events. For more info
Visit, WWW_Poma.org

SISO

SOCIETY OF INDEPEMDENT SHOW DROANITERS

SIS0 - Society of Independent
Show Organizers

305 was formed in 1990 and has been
dedicated to the for-profit show organiz-
cr through networking and the exchange
of ideas and experiences. Members in-
clude companies, corporations and other
for-profits that provide management of
over 3,500 tradeshows, consumer shows,
expositions, conferences and events. It
includes a Best Practices Library, cross
marketing partnerships and presents the
annual Krakofl Award. For more info,
Visit www._sis0.0Tg

Covering the Indusiry for 25 Years
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SITE - Society for
Incentive Travel

Founded in 1973, 5ITE is the only
business events association dedicated ex-
clusively to the incentive travel industry.
SITE Foundation funds certification
for mid-manager level incentive travel
professionals (CITP) and the Incentive
Travel Industry Index (ITTI). Its events
include various SITE Incentive Sum-
mits, SITE Young Leaders Conference,
the 31TE NITEs evenings before the
two annual IMEX exhibitions, and the
CGlobal Conference. For more info, visit
www_siteglobal .com

.

ufi

UFI - the Global Association of
the Exposition Industry

UFI launched in 1925 under the
name “Union des Foires Internationales
{Union of International Fairs) to develop
cooperation among European interna-
tional trade fairs in order to revitalize
international commerce after World War
I. In 2003, members decided to simply
go by UFT and the tagline, the global
association of the exhibition industry. It
has evolved to now represent, promote
and support the business interests of
50,000 tradeshow organizers and exhibi-
tion operators and member organizations
worldwide. Itz events include the Global
Congress, Global CEOQ Summit, region-
al conferences throughout the world,
and its education program includes the
Events Management Degree and the
UFI-¥M3 University. For more info,
visit www.ufi.org 22
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GLOBAL EXHIBITION DAY
UNITES INDUSTRY

1e annual Global Exhibition Dy,
coordinated by UFI, the Global As-
sociation of the Exhibition Industry,
celebrates the exhibition industry and high-
lights its positive impact on jobs, business,
innovation and local investment across 85
countrics and regions each June.

In 2018, both Freeman and G ES ran
activities globally showcasing the broad range
of career activities in the industry. The Int'L
Aszsoc. of Exhibitions and Events invited its
members to travel to Washington, [D.C. fora
day of advocacy talks with parliamentarians
and their staff. IAEE’ events were part of
their ifth Exhibitions Day, where exhibition
professionals and industry members come
together to foster relationships and build
awareness with federal legislators and other
policy influencers on Capitol Hill.

“1 was with the California contingent, and
we met with stafl in the offices of Senators
Kamala Harris and Dianne Feinstein, and
staff in the offices of Reps. Lou Correa,
[Dana Rohrabacher and Ed Royee,” says Julic
Smith, CEM, CTA, GES senior vice presi-
dent, exhibition sales, based in GES'Cypress,
Calif office. “We focused on the issues of
online booking scams and the bills that hawe
been introduced to address the issue of hotel
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by feanne Brei, E Andrew Taylor & UFT

poaching (H.R_ 2495 and 5. 1164). We also
discussed industry security issues, and how
IAEE and its membership, along with other
industry organizations, have aligned with
the Diept. of Homeland Security to develop
the Exhibitions and Meetings Safety and
Security Initiative.”

IAEE members also discussed advancing
the mission of the Visit UL5. Coalition, and
promoting policies that enhance global travel
to the LS. for business and tourism. Addi-
tionally they addressed aging airport infra-
structure, and the need for improvements to
compete with other countries. Smith felt the
groups were well received.

“The staff with whom we met were very
cngraged, and we left fecling optimistic that
our messages had been heard,” Smith says.
“Exhibitions Day provides a unigue oppor-
tunity to see how government works, and
how we can make a difference in advocating
for our industry. Whether you are a suppli-
er, a show organizer, represent a venue or 4
destination, Exhibitions Diay is a valuable
experience and important effort.”

She adds, *This was my fourth Exhibitions
Day. 1 think each one gets better—we have
muore participants; more of the participants
are comfortable carrying our messages and

EDITION

making the asks” TAEE provides better
tools every year. . this year they introduced
an app that housed our appeintments, data
on the legislators and staffs, the bills and
their sponsors, talking points, an attendee
list and other information like state-specific
industry facts. And because of our repeat
visits to the Hill, and those of other industry
groups, we are making strides in educating
government officials about the economic
power of our industry”

In 2018, GEDYs advocacy carmpaign united
41 GED partner associations and included
a wide range of activities, both on-site and
online, promoting exhibitions as business
platformes, as well az highlighting opportuni-
ties for career and business development.

“1 watched the action unfold through-
out the day from my home country Italy,”
says UUF] President Corrado Peraboni. “All
around the world, our industry stood up to
be noticed-and we succeeded! [ am espe-
cially pleased to see the prominent support
from ministers in national governments who
shared their understanding of how important
exhibitions and business events are for their
economies and citizens.”

The different onganizations celebrated
GED in many varied ways. In Australia, the

View this entire issue
online at

Minister for Trade, Tourism and
Investmient endorsed GED ina
video message o the industry. The
Exhibition & Event Association
of Australasia organized the
218 Global Exhibitions Dy &
Forum Dinner, and launched a talent acquisi-
tion campaign called *A Career for Life”
The Thailand Convention and Exhibition
Burean ran an “Exhibition Industry Forum®
focusing on the theme of change and the
Indian Exhibition Industry Association
organized meetings with ministers and
government officials to raise awareness of how
:Jrupurtu.m the industry actually is and “TELA
Youth CONNECT™ used interactive scssions
to reach out to students from MICE/event

Leaders

management institutes o encourage them to
pursue 2 career in the exhibition industry

The Assoc. of African Exhibition Organiz-
s put together the first edition of “Exhi-
bition Games,”with 44 contestants taking
part. The Dioha Exhibition and Convention
Center in (Qatar adjusted the lighting of its
roof sun-wells to reflect the name of the cvent
(GED18"), creating 3 unique visual over the
course of the week. The Abu [Dhabi MNational
Exhibitions Company gathered and linked up
staff at their different venues from around the
waorld to demonstrate their connectedness.

In Europe, AUMA, the Association of
the German Trade Fair Industry, shared the
findings of national research to demonstrate
just how important the exhibition industry is
for the German economy. AEF], the Italian
Exhibition and Trade Fair Association, hosted
a government advocacy event in Rome. AFE,
Spain’s Event Planner organization, also
scheduled government meetings. UUNIMEVY,
The French Meeting Industry Coundil, hosted
the third Anmual Global Exhibitions Diay
Run in Paris.

The Russian Union of Exhibitions and
Fairs organized the seventh Russian Ex-
hibition Industry Conference in Moscow.
EXPOCENTRE Moscow assembled a
dizplay of vintage exhibition posters in the
Vystavochnaya (exhibition) metro station.

In Latin America, AMPROFEC, the
Mexican Assodation of Professionals in Fairs,
Exhibitions and Conventions, hosted events
all across Mexico. Corferias, Colombia gath-
cred 310 industry professionaks in one GED
picture and now holds the lead in the global
#G EDNumberChallenge.

Joint initiatives by the industry reached a
record number of people, both F2F and on
social media. The number of events and proj-
ccts rose again this year UFTs media partmer
Exhibition World, together with the UFI

team, will review all reported GED activi-
ties, and select best practice examples in five
categories: Most Creative Activity, Highest
Profile Online Activity, Biggest Scale Physical
Activity, Industry Impact Award and the
Talent Promotion Award.

“It has once again been absolutely amazing
to see our industry united for this cause,” says
Kai Hattendorf, UF] managing director
CEO_“While the whole UFI teamn around
the world will really need some sleep now,
it’s been an absolute pleasure to support our
global exhibition industry community in this
way. When we started GEDY in 2006, we were
encouraged by the strong support we received.

Mow, just two years on, GED has helped all of

us make a real difference in obtaining tangible
recogmition for our industry. 5o a huge thank-
your to everyone—no matter how large or
small-who joined in the GED activities.”

The 41 GED partner associations under the

UFT umnbrefla are- AAXO (5. Aftica), AEFI
(Traly), AEQ (UK), AFE (Spain), AFECA
(Asia), AFIDA (Ceneral & 5. America),
AMPROFEC (Mexico), ACCA (Argenti-
na), AUMA (Germany), CAEM (Canada),
CEFA (Central Europe), CENTREX (Cen-
tral Europe), CFI {ltaly), EEAA (Australasia),
EEIA (EU), EFL {(Ukraine), EMECA
(Europe), EX5A (5. Africa), FAIRLINK
(Sweden), FAMAB (Germany), HKECIA
(Hong-Kong), ITAEE (11.5.), IDFA (Germa-
ny}, IECA (Indonesia), IETA (India), IELA
(Global), IFES (Global), LECA (Lebanon),
MACEOS (Malaysia), MFTA (Macao),
PCEI (Poland), RUEF (Russia), SACEOS/S
SECE (Singapore), Shanghai Convention 8
Exhibition Industries Assoc (China), SISO
(U.5.), TEA {Thailand), TECA ({Taiwan),
TFOA (Turkey), UBRAFE (Brazil) and
UNIMEY (France). For more info, visit wenw.
globalexhibitionsday.org. 25
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